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STRUCTURE FOR ERP PROGRAM NAME : BBA Foreign Trade SEMESTER : 1
Course Course Course Title Mark sheet Title in Level Teaching Exam Duration Credit Internal External Total
Category Code English of | Hours/Week Marks Marks
Cours | TH PR TH PR TH PR TH PR TH PR | TH| PR
e
MAJOR CC101 Principles and Principles and 100 4 2 4 30 50 100
~ Practices Of . Practices Of
Management Management
MAJOR CC102 | Basic Mathematics | Basic Mathematics 100 4 2 4 50 50 100
and Statistics and Statistics
MINOR CC103 | Global Business Global Business 100 4 2 4 50 50 100
Communications Communications
and ' Public | and Public Relations
Relations '
MDC CC104 Economics for Economics for 100 4 2 4 50 50 100
Managers Managers i
kS
SEC SEC101 | Environmental Environmenta! 100 2 1 2 25 25 50
Science and Science and
Sustainability Sustainability
AEC AECI0 | AEC -Gujarati -1 AEC -Gujarati -1 100 2 I 2 25 25 50
1 AEC -HINDI-1 AEC -HINDI-1
VAC VACI10 | Indian Knowledge Indian Knowledge 100 2 1 2 25 25 50
| System- An System- An
Introduction Introduction
Total 22 22
"
N\




STRUCTURE FOR ERP PROGRAM NAME : BBA Foreign Trade SEMESTER : 11
Course Course Course Title Mark sheet Title in Level Teaching Exam Duration Credit Internal External Total
Category Code English of Hours/Week Marks Marks
Cours | TH | PR TH PR TH | PR | TH PR | TH | PR | TH | F
e
MAIJOR ccaol Human Behaviour Human Behaviour 100 4 2 4 50 50 100
and Organization and Organization
MAJOR cc2o2 Principles of Principles of 100 4 2 4 50 50 100
Marketing Marketing
MINOR €C203 Financial Financtal Accounting | 100 4 2 4 50 50 100
Accounting
MDC CC204 Economic and | Economic and 100 4 2 4 50 50 100
Commercial 2 Commercial Geography
Geography
VAC VAC201 Indian Constitution Indian Constitution 100 2 1 2 25 25 50
~ and Business in India and Business in
(Bhartiya Bandharan India
Bhartiya Vyavsay
SEC SEC201 Emerging Emerging 100 2 1 2 25 25 50
N Technologies  and | Technologies and
application application
AEC AECZ01 AEC-Gujarati -2 AEC-Gujarati-2 160 2 1 2 25 25 50
OR OR
AEC-Hindi -2 AEC-Hindi -2
Total 22 22
-
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STRUCTURE FOR ERP PROGRAM NAME : BBA Foreign Trade SEMESTER ; I11
Course Course Course Title Mark sheet Titlein | Level Teaching Exam Duration Credit Internal External Total
Category Code English of | Hours/Week Marks Marks
Course | TH | PR TH PR TH | PR | TH | PR | TH | PR { TH | PR
MAJOR CC301 Global Business Global Business 200 4 2 4 50 50 100
Environment Environment
MAJOR CC302 Global Marketing Global Marketing' 200 4 2 4 50 50 100
Management Management
MAJOR CC303 International trade | International trade 200 4 4 50 50 100
Theory Theoty
MDC CC304 Business Statistics | Business Statistics 200 4 2 4 50 50 100
VAC VAC301 Indian Economics Indian Economics 200 2 Sl 2 25 25 50
and Business and Business Model-I
Model-1
SEC SEC301 | Certificate Course | Certificate Course 200 2 1 2 25 25 50
AEC AEC301 English English 200 2 1 2 25 25 50
Communication Communication
Skill - 1 skill - |
Total 22 22




% ' 4

£

STRUCTURE FOR ERP PROGRAM NAME : BBA Foreign Trade SEMESTER : 1V
Course Course Course Title Mark sheet Title in Level Teaching, Exam Duration Credit Internal External Total
Category Code English of | Hours/Week Marks Marks
Course | TH | PR TH PR TH | PR | TH | PR | TH | PR [ TH | PR
MAJOR | CC401 Export Import Export !Import policy 200 |4 2 4 50 50 100
policy and and Authorities
Authorities
MAJOR CC402 Import Import 200 4 2 4 50 50 100
Management Management
MAJOR CC403 Export Procedure | Export Procedure 200 | 4 2 4 50 50 100
and and
Documentation Deocumentation
MINOR CCc404 Foreign Trade Foreign Trade 200 4 2 4 50 50 100
Information Information
System System
VAC VACA401 Indian Economics Indian Economics 200 2 1 2 25 25 50
and Business and Business Model-
Model-I1 II
“~SEC SEC401 Certificate Course | Certificate Course 200 2 1 2 25 25 50
AEC AEC401 | Advanced English | Advanced English 200 2 1 2 25 25 50
Communication Communication
Skill - 11 Skill - 1]
Total 22 22
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[Subject Code-2510000101011001]

VEER NARMAD SOUTH GUJARAT UNIVERSITY
Bachelor of Business Administration {BBA)
AICTE- Based syllabus

FORF.Y BBA SEMESTER -1

Principles and Practices of Management

F.Y BBA Principles and Practices 4L:0T:0P | 4Credits
SEMESTER -1 | of Management

MAJOR

CCl101

Course Description:

This course introduces the student to the key aspects of management -planning,
organizing, leading, and controlling by integrating both classical and
contemporary management practices. Through case studies, interactive sessions,
and practical exercises, students will learn to apply these principles to real-world
scenarios that will prepare them for leadership roles in diverse organizational
settings. The goal is to equip students with the tools and insights necessary to
manage effectively and drive organizational success.

Course Objectives:

1. Course To understand the basic concepts, principles, and theories of
management,

2. To examine the essential functions of managers.

3. To analyze the impact of globalization, diversity, and ethics on management.

4. To develop sKkills in strategic planning, decision-making, and leadership.

Content:

Unit 1: Introduction to Management

Definition, features of management, management and administration, role of
managers and managerial skills; Management thoughts: Empirical, Fredrick
Taylor’s Scientific Management, Henry Fayol’s Administrative Management, Social
System Approach, Decision Theory Approach, System’s Approach, Contingency
Approach; Management as a science and an art; Functions of management
{(POSDCoRB)

Unit 2: Planning, Organizing and Staffing

Meaning, Importance of planning in management; Types of plans: Strategic, tactical,
operational ; Planning process ; Decision- making- process; Organizing — meaning
And process; types of organizational structures: Functional, Line, Line &Staff,




Matrix, Committee, Delegation of authority - Process, principles, Blocks to effective
delegation., Centralization and Decentralization (Benefits and Limitations}; Meaning
and Importance of staffing — Difference between Recruitment and Selection, Sources of
Recruitment

Unit 3: Leading, Directing and Controlling

Meaning, Features, Principles of directing, Leadership theories (trait, behavioral,
contingency, participative, charismatic, transformational, level-5 leader),
Controlling-meaning and controlling process, Methods of controlling : TQM,
Kaizen, Six Sigma, Benchmarking, Responsibility Accounting

Unit 4: Strategic Management, Ethics and Social Responsibility

Meaning of strategic management, brief idea about SWOT analysis. Ethical issues in
management, brief concept of Corporate social responsibility (CSR), brief
concept of Sustainable management practices.

Text Books (Latest Editions):

O 1. Rao, V. S. P. Management Principles and Applications. Taxmann
Publications.
2. Bright, D. et al. Principles of Management. OpenStax Textbooks,
Houston

3. Kapoor, Premvir, Principles of Management, Khanna Book Publishing.

4. Jones, G.R,, and George, |]. M. Essentials of contemporary management.
New York, NY: McGraw-Hill Education.

5. Robbins, S. P. & Coulter, M. A. Management. Pearson.
References:

1. Indian Business Rising: The Contemporary Indian Way of Conducting
Business-And How It Can Help You Improve Your Business | Harvard
Business Review Press | 5813BC-PDF-ENG |

Q https://hbsp.harvard.edu/product/5813BC-PDF-ENG

Reflective Exercises and Cases:

1. Entrepreneurial Leadership in Forming High Tech Enclaves: Lessons from the
Government of Andhra | F. Warren McFarlan, Espen Andersen, Ramiro
Montealegre | Harvard Business School | 308079-PDF-ENG |

https://hbsp.harvard.edu/product/308079-PDF-ENG?

2. ATH Technologies by Robert Simons and Jennifer Packard
htips://www.hbs.edu/faculty/Pages/item.aspx?num=52711

3. Article review and discussion:

Application of Ancient Indian Philosophy in Modern Management
(http://www.irdindia.in/journal ijrdmr/pdf/vol5_iss4/8.pdf)

4. Review of Lincoln Electric Co. by Norman Berg.
5. Review of Hawthorne case.

6. Leadership Lessons from India | Peter Cappelli, Harbir Singh, Jitendra V. Singh,
Michael Useem | Harvard Business Review | R1003G-PDF-ENG |

https://hbsp.harvard.edu/product/R1003G-PDF-ENG?

7. Traditional Way of Learning Ayurveda and Practising It: A Dialogue with Vaidya




e i s o

10.

11.

12,

13.

Bhaskarbhai Hardikar | Mukund Dixit, Sanjay Verma [ I[IM Ahmedabad /
A00135-PDF-ENG /

https://hbsp.harvard.edu/product/A00135-PDF-ENG?

Forest Essentials: Demystifying India's Luxury Ayurveda Brand [ Veena Vohra,

Seema Khanvilkar | Ivey Publishing | WZ28410-PDF-ENG

/https://hbsp.harvard.edu/product/W28410-PDF-ENG?

. Atijeevan Foundation: Transforming Scars into Strength | Shubham Sharma,

Satyendra C Pandey | Ivey Publishing | W36939-PDF-ENG |

https://hbsp.harvard.edu/product/W36939-PDF-ENG?

How Do  Great Leaders Overcome  Adversity? By Mayo (2024)

https://hbswi.hbs.edu/item/cold-call-how-do-great-leaders-overcome- adversity

Leadership principles from Hindu scriptures

(https://bloghua.edu/blog/leadership-principles-from-hindu-scriptures)

5 Principles of Purposeful Leadership | Hubert Joly | Harvard Business Review
| HO6YSB-PDF-ENG | https://hbsp.harvard.edu/product/HO6YSB- PDF-ENG?
Bharti Airtel (A) [ C.K. Prahalad, M.S. Krishnan, Sheel Mohnot | WDI
Publishing ] W88C34-PDF-ENG |
https://hbsp.harvard.edu/product/W88C34-PDF-ENG?

http:/ /www.ibscdc.org/Case Studies/Leadership/lLeadership%2€ Organizational
Change and CEOs/LDS0028.htm

Course Outcomes:

1. Demonstrate how management principles are used to solve practical business
problems

2.Compare and contrast different management theories and their
effectiveness in various organizational contexts

3. Design a management strategy for a hypothetical or real organization using
a mix of management theories and practices

4.Propose innovative management solutions to enhance efficiency and
effectiveness in given business scenarios.

~




[Subject code-2510000101022003]

VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

(FOREIGN TRADE)
Semester - 1
Subject | Basic Mathematics and Statistics Semester I
ccioz |4 ' Type Major

Learning Outcomes: At the end of the course, students shall be able to...

101 understand the concept of mathematical and stafistical techniques.
‘LO2 | Understand the mathematical techniques used in foreign trade.
LO3 Understand various statistical tools needéd for analyzing and interpreting business |
facts and ‘graphic presentation.
Course Content
‘Module | Content Weightage |
I Interest Rate Mathematics ) 20%
e Day Count Fractions, Yield Concepts and the Bond Price
Equation, Compounding Frequencies and Confinnous
Compounding,
e Bond Price-Yield Relationship, Yield Curve and Forward Rates
e Exchange Arithmetic: Ready and Forward Exchinnge Rates,
1 Role of Statistics in Foréign Trade 30%
s Collection, Analysis and Interpretation of Primary and
Secondary Data using Graphs and charts:
» Sampling Theory: Random and Non-Random Sampling
I Measures of Central Tendency 30%
» Practical Examples of Mean, Mode, Median, Geometric Mean,
Harmonic Mean, Range and Standard Deviation.
IV | Analysis of Business Chance and Relationship 20%
» Time Series and its Components, Theory of Linear Regression
and Correlation.
Reference Books:

1. 1.J. Cox, Ingersc, A Theory of Term Structure of Interest Rates.
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2. Apte P.G. (2002). International Financial Management. New Delhi, Tata McGraw - Hill
Publishing Company Limited.

3. Gupta, S.P. (199'5‘). Statistical Methods. New Delhi, Sultan Chand and Sons.

4. Elhance, D.N., Elhance, V. and Aggrawal.B. M. (1999.) Fundamentals of Statistics.
Allahabad, Kitab Mahal.

5. Dick A. Leabe, Business Statistics.

6. Jeevnandam, C. (2003). Foreign Exchange and Risk Management, New Delhi, Sultan Chand
and Sons.

-
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[Subject code-251000010‘1033003]

VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

(FOREIGN TRADE)
Semester - 1
'Subject | Global Business Communications and | Semester I
Public Relations :
ccio3 |4 - Type Minor -
Learning Outcomes: At the end of the course, students shall be able to...
L.O1 understand the special terminology used in export import business.
LO2 Wirite global business letters concerning-all aspects of Foreign Trade,
LLO3. | Getoverview of global correspondence. '
Course Content
Module: | Content Weightage
I Objectives.of Export Correspondence: 20%
o Essentials of Successful Letiers, Advantages of Export
Correspondence ~ Building Confidence and Establishing Strong
Trade Relations.
i1} Terminologies used in International Business 30%
# Meaning of Special Terms Used.in Export and Import '
Business: Inco- Terms and Terms of Payment.
I Market Reports o 20%
' » Reading, Comprehending and Wiiting of Market Reports
. Relating to Export and Import of Different Goods.
Iv Correspondence _ 20%
* Practice in Writing of Business Letters Relating to-all Aspects
of Export and Import of Visible and Non-Visible Items: Filing
and Indexing,
A\’ Public Relations 10%.
¢ Sipnificance, Art and Methods



acer
Typewritten text
[Subject code-2510000101033003]



-
b1

Reference Books:

1. Rathore, B.S.and Rathore, 1.S. (1997). Expoirt Marketing. New Delhi, Himalaya Publishing
House,

2. Michael, V. P. (2001). Communication and Research for Management, Mumbai, Himalaya

Publishing House.

3. Murphy, Effective Business Communication.
4. Sigband, Norman, Communication for Business and Marnagement.

5. Rai, V.S. and Rai, S. M. Business Communication,
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[Subject code-2510000101044003]

VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHLOR OF BUSINESS ADMINISTRATION (BBA)

(FOREIGN TRADE)
Semester-1
Subjéct 'Economics for Managers Semester I
| Credits | 4 Type MDC

Learning Qutcomes: Students shall be able to..«.

101

To démonstrate how apphcat:ons of economic theory can improve decision'|

making.

Apply the knowledge of the mechanics of supply and demand to explain

working of markets

LO2

Describe how changes in demand and supply affect markets

Understand the choices miade by 4 rational consimer

Loz .

Explain relationships between production and costs
Define key characieristics and consequences of different forms of markets.

LO%

Course Content

Understand effect of Inflation in Business policy and managerial Decision

Module

Content

_Weightage |.

Unitl

Introduction to .Managerialzﬂqu‘nomics; -

Introduction -What Managerial Economics is abont? |

Definitions of Managerial Ecofiomics

Nature & Scope of Managerial Econbmiics
Chief characteristics of Managerial Economics
Significance of Managerial Economics

Fundamental concepts in Managerial Ecoriomics (Opportunity |

Cost, Discounting and Equi-Marginal)

Role & Responsibilities of a Managenai Economist in |

Business.

20%

Unit 2

Market structure Analysis-I

SNONKN"

Perfectly competitive Market

Price Determination under perfect.competition

Features of a Perfectly competitive market

Demand curve facing the Firm & Industry under Perfect
competmon

Eguilibrivm of the Firm & Industry under Perfect competition |

20%
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in Short-ran &Long nn

Monopoly

Price Determination under Monopoly

Features & causes of Monopoly

Nature of Demand curve & Marginal revenue curve under
Monopoly

Price & output under Monopoly in Short-run &Long-run

Price Discrimination

Meaning of price discrimination

Forms of price discrimination

Degrees of price discrimination

Conditions under which Price discrimination is possible &
profitable

“NONANe

CANANT

Unit 3

- Market Structure Amlysis-2 _
Price Determination.under Monopolistic competifion
Features of Monopolistic competition

RN

(MR)curves

Concept of Group Equilibrium:

Price & Output determination in short-run & Long Run under
Monopolistic Competition

¢ _ Oligopoly: Features, Kinked Demand.Curve, Price-Leadership

<

Nature of Demand curve (AR). & Marginal Revenue

25%

{Types, Characteristics, -Adéantages)'

Unit 4

Production Analysis
s Production Function
v’ Meaning & classification of Factors.of production
¥' Meaning &significance of production Function-in Business
v* Cobb-Douglas production function
Theory of production
Concept of Total Product, Average Product and Marginal
Product
Law of variable proportions
Returns to scale
Production Function with Two variable Inputs
Meaning &General properties of Isp-Quants
Marginal Rate of Technical Substitution{MRTS)
Optimum Factor combination
Concept of Iso-Cost Lines:
Least Cost Combination of Factors (Chéice of Inputs)
The Economic Region of production (Ridge Lines)
Expansion path,

CULRT AR (g

25%

| Unit s

Inflation
Meaning of Inflation, Causes of Inflation, Types of Iflation
{Demand pull and Cost'push

10%.

-~
-




™

l inﬂationj, Effects of Iﬁﬂaﬁou, Anti-Inflationary Measures.

Suggested Readings:
I. Managerial Economics - Analysis, Problems and Cases - P. L. Mehta, Sultan Chand

II. Managerial Econoimics in 2 Global Economy - Domi-nick Salvatore, Thomson South
Western

III. Managerial Economics: Application, Strategy & Tactics -Moyers, Harris

TV. Managerial Economics - D M Mithani, Himalaya Publishing House

V. Essentials of Managerial Economics.-P. N, Réddy, Himalaya Publishing House

VI, Managerial Economics - G S Gupta, TataMc¢ Graw-Hill

VIL  Modern Microecononrics: Theory & Application ~H L Ahuja, Sultan Chand

VII. Advanced Economic Theory: Microecogiomic Analysis -H L Ahuja, Sultan Chand
IX. Principles of Microeconomics-H L Ahuja, Sultan Chard

X. Business Economics -H. L. Ahuja, Sultan Chand

X1. Advanced Microeconomic Theory - M J Kénnédy, Himalaya PublishingHouse

XIL  Economics -Paul Samuelson, William Nordhaus, TataMCGraw-Hill




[Subject Code-2510000101077001]
Indian Knowledge System- An Introduction

FYBBA Indian Knowledge System- An 2L:0T:0P 2 Credits
SEMESTER -1 Introduction
VAC 101

Unit-1 | Bharatiya Knowledge Systems and Tradition

» Self - Revelation of Bharat.

» Knowledge Tradition of Glorious Bharat.

» The Sublime Journey of Bharatiya Culture & Civilization.

» Dissemination and contribution of Bharatiya Knowledge
systems in the world Glorious tradition of Science and Art in

Bharat.

The Way of Life/ Jivan Darshan in Bharatiya Knowledge
Systems

» Way of life as Bharatiya Knowledge Systems.

» The Implicit Concepts in Bharatiya Knowledge
Systems. Birth, Death, Rebirth, Law of Karma, Idea of
Sukhha,

» Social Viewpoint in Bharatiya Knowledge systems.

» Co - existence of Nature and Human Nature, Manifold Paths
of Upasana, Value co-Existence- Ritam.

> ldea of Vasudhaivkutumbkam.

Objectives

» To uphold perspective and reception of the Indian knowledge

system among the students.

» To acquaint students to the real essence of Bharat and what is
actually Bharatiya Asmita.

» To cultivate the understanding of the concept of traditional

knowledge and its importance among the students.




To provide a platform for discussion, exchange of ideas, and
engagement on the Indian knowledge system.

To explore the contemporary relevance and application of
Indian knowledge systems in society and academia.
Creating sensitivity towards knowing the need and

importance of protecting traditional knowledge.

Outcomes

» Students will have an understanding of the basics of the Indian
knowledge system and its relevance and applications to various
fields.

This will ideally also inspire future research and applications of
these systems in their respective academic disciplines.

IKS can enhance a student’s creative skills by allowing them to
inculcate novel thought process.

Additionally, it will help the students build their self-confidence.

It will enhance their aesthetic creativity by nurturing them to be

more open-minded and confident.

Reference Books:
1. Kapoor Kapil, Singh Avadhesh (2021). “Indian Knowledge

Systems Vol - [ & II”, Indian Institute of Advanced Study, Shimla,
H.P.

2. B.Mahadevan, Introduction to Indian Knowledge Systems,
[ISC Bangalore

3. R.C.Majumdar, Ancient India, Motilal Banarsidas, Publishers,

New Delhi, First edition, Vransi 1952, reprint 2003.




. Basham, A.L. (ed.). A Cultural History of India, New Delhi, Oxford
University Press, 1975.

. Sri Aurobindo, The Foundation of Indian Culture, SABDA, Sri
Aurobindo Ashram, Pondicherry,1972. Also available in
Gujarati Translation as “ Bhatatiya Sanskruti Na Paya.”

. Sri Aurobindo, India’s Rebirth, SABDA, Sri Aurcbindo Ashram,
Pondichery,1972.

. Swami Vivekananda, Bharat Ma Aapela Bhashano, Books
Libraria, 2020

. Sharad Hebalkar, Bharatiya Sanskruti No Vishva Sanchar,
Sahitya Sadhana Trust, Ahmedabad, 2004.

. Sri Aurobindo and The Mother, Char Tapasyao ane Char
Mukti, SABDA, Sri Aurobindo Ashram, Pondicherry.

10. Swami Vivekananda, Sapanao Nu Bharat, Diamond Books, New Delhi.
11. B S Shah, Shikshan Chintakonu Shikshan Darshan, B S Shah

Prakashan,

12. V H Patel, Hindu Dharma Ni Mahanata, Pravin Prakashan, Rajkot,2015
13. VK Bhatt, Sri Aravind Nu Tatva Darshan, University Granth

Nirmana Board, Gandhinagar.

14. Katdare Indumati, Kutumb Aur Kutumb Shiksha,

Punarutthan Vidyapith, Ahmedabad.




[Subject Code-2510000101066001]

Environmental Science and Sustainability

FYBBA Environmental Science 2L:0T:0P| 2 Credits
SEMESTER- 1 and Sustainability
SEC 101

Course description:

This course aims to familiarize students with fundamental environmental
concepts and their relevance to business operations, preparing them to address
forthcoming sustainability challenges. It is designed to equip students with the
knowledge and skills needed to make decisions that account for environmental
consequences, fostering environmentally sensitive and responsible future
managers. The course content is divided into four comprehensive units. Unit 1
introduces basic environmental principles, the man-environment relationship,
and sustainability issues. Unit 2 focuses on ecosystems, biodiversity, and
sustainable practices. Unit 3 addresses environmental pollution, waste
management, and sustainable development strategies. Finally, Unit 4 explores
social issues, environmental legislation, and practical applications through hands-
on fieldwork. Through this holistic approach, students will gain a deep
understanding of environmental processes, the importance of sustainable
practices, and their role in promoting sustainability within business contexts.

Course Objective(s):

. This course aims to familiarize students with basic environmental concepts,
their relevance to business operations, and forthcoming sustainability
challenges

. This course will equip students to make decisions that consider environmental
consequences.

. This course will enable future business graduates to become
environmentally sensitive and responsible managers.

Course Content:

£

Unit 1: Understanding Environment, Natural Resources, and Sustainability

Fundamental environmental concepts and their relevance to business operations;
Components and segments of the environment, the man-environment



relationship. Concept of sustainability;

Natural resources and associated problems, Non-renewable Resources, Renewable
Resources - A) Forest resources B) Water resources, C) Mineral resources, D) Food
- resources, E) Energy resources F) Land resources, Role of an individual in
conservation of natural resources

Unit 2: Ecosystems, Biodiversity, and Sustainable Practices

Concept of an ecosystem, Structure and function of an ecosystem, Producers,
consumers and decomposers, Energy flow in the ecosystem-1.The water cycle,
2.The Carbon cycle, 3.The Oxygen cycle, 4, The Nitrogen cycle, 5.The energy
cycle, 6.Integration of cycles in nature, Ecological succession, Food chains

The importance of biodiversity, the threats it faces, and the methods used for its
conservation.

Unit 3: Environmental Pollution, Waste Management, and Sustainable
Development

Definition, Causes, effects and control measures of - Air pollution, Water

pollution, Soil pollution, Marine pollution, Noise pollution, Thermal pollution,

Nuclear hazards

Solid waste Management: Causes, effects and control measures of urban and
industrial wastes

Disaster management: floods, earthquake, cyclone and landslides. From
Unsustainable to Sustainable development, Urban problems related to energy,
Water conservation, rain water harvesting, water shed management

Unit 4: Social Issues, Legislation, and Practical Applications

Overview of key environmental legislation and the judiciary's role in
environmental protection, including the Water (Prevention and Control of
Pollution) Act of 1974, the Environment {Protection) Act of 1986, and the Air
{Prevention and Control of Pollution) Act of 1981.

Readings:

Text Books (Latest Editions):
Poonia, M.P. Environmental Studies , Khanna Book Publishing Co.

Bharucha, E. Textbook of Environmental Studies, Orient Blackswan Private Ltd.

Dave, D., & Katewa, S. S. Text Book of Environmental Studies. Cengage
Learning India Pvt Ltd.

Rajagopalan, R. Environmental studies: from crisis to cure , Oxford
University Press.




fu

Miller, G.T. & Spoolman S. Living in the Environment. Cengage.

Basu, M., & Xavier Savarimuthu, S. ]. Fundamentals of environmental
studies. Cambridge University Press.

Roy, M. G. Sustainable Development: Environment, Energy and Water Resources.
Ane Books.

Pritwani, KSustainability of business in the context of
environmental management. CRC Press.

Wright, R.T. & Boorse, D.F. Environmental Science: Toward A Sustainable Future
(13th ed,). Pearson.
References

Web links:
https: //www.ourplanet.com

https://www.undp.org/content/undp/en/home /sustainable-development-
gals.himl

www.myfootprint.org

https://www.globalchange.umich.edu/globalchangel /current/lectures/kling/e

cosystem/ecosystem.html

Course Outcome(s):

. Explore the basic environmental concepts and issues relevant to the business

and management field.

. Recognize the interdependence between environmental processes and socio-

economic dynamics.

. Determine the role of business decisions, policies, and actions in

minimizing environmental degradation.

. Identify possible solutions to curb environmental problems caused by managerial

actions.

. Develop skills to address immediate environmental concerns through changes

in business operations, policies, and decisions.

Hokokskokok
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FYBBA Additional Course - Indian or 2L:0T:0P
SEMESTER-1 Foreign Language 1-1-0)) [op-
AEC101 tional course]*

2 Credits

*Indian Languages: Sanskrit/Hindi/All Regional languages
Foreign Languages: Spanish/German/French/Korean/Mandarin

[Subject Code-2510000101055002]
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[Subject Code-2610000102011001]

VEER NARMAD SOUTH GUJARAT UNIVERSITY
Bachelor of Business Administration (BBA)
AICTE- Based syllabus

FORF.Y BBA SEMESTER - II

FYBBA Human Behaviour 4L:0T:0P| 4
SEMESTER "'II and Organization Cl'edits
CC201 MAJOR

Course Description:

| This course will cover principles and concepts to understand how individuals interact with
each other and their environment in organizational contexts. Students will explore topics
such as motivation, perception, personality, leadership, group decision-making, culture,
and conflict resolution through a blend of theoretical frameworks and real-world
applications

Course Objectives:

1. To develop basic understanding of the concept of human behavior and
organization.

2. To highlight the importance of OB in modern organizations.

3. To understand individual and group behavior in the workplace to improve the
effectiveness of an organization.

4, To critically evaluate leadership styles and strategies.

Course Content:
Unit 1: Introduction to Human Behavior and Organization

Meaning, importance, and historical development of organizational behavior; Factors
influencing organizational behavior; Contributing disciplines of OB; OB models

Unit 2: Individual Behavior

Foundations of Individual Behavior; Personality- Determinants of personality, Type A
and B, Big Five personality types, stages of personality development;

Attitude - components, job-related attitudes; Learning- concept, theories, and
reinforcement; Perception - concept, perceptual process, factors influencing
perception; Values - concept and types: terminal values and instrumental values.

Motivation - Concept, importance, and theories of motivation- Early Theories of motivation




0

&
-

“(Need Hierarchy, Theory X and Theory Y, Two Factors Theory); Contemporary Theories of
. ‘motivation (Self-Determination Theory, Goal-setting Theory, Reinforcement Theory, Self-
efficacy Theory).

Unit 3: Group &Team Behaviour

Groups and Work Teams: Concept: Five Stage model of group development; Groupthink and
shift; Indian perspective on group norms, Group, and teams; Types of teams; Creating
team players from individual building. Individual & Group conflict; e-teams.

Unit 4: Leadership & Power

Leadership: Concept; Trait theories; Behavioral theories (Ohio and Michigan studies);
Contingency theories, Authentic leadership; Mentoring, self-leadership; Inspirational
Approaches (transformational, charismatic): Comparison of Indian leadership styles with
other countries. Bases of Power.

Organizational Culture : Concept of culture; Impact (functions and liability); Creating and
sustaining culture: Employees and culture; Creating positive and ethical cultures; Need
and importance of Cross-Cultural management, Stress, and its Management.

Readings:

Text Books (Latest Editions):

Robbins, Stephen - Organizational Behavior Prentice Hall of India Ltd., New
Delhi.

Luthans Fred - Organizational Behavior: An Evidence-Based Approach -
McGraw Hil Publishers Co. Ltd., New Delhi.

Prasad, L.M-Organizational Theory Behavior-Sultan Chand &Sons, New Delhi.

Rao, VS P-Organization Behavior -Himalaya Publishing House.

. Aswathappa.K.-Organizational Behavior-Himalaya Publishing House,

Mumbai, 18th Edition.

Reflective Exercises and supplementary readings:

Unit 1

L.
2.

Personality assessment through a questionnaire (MBTI/16PF etc.)
Personality assessment through Indian scriptures.

Review Literature of the book “Personality Development” by Swami
Vivekananda by Exotic India Art.

Translating Swami Vivekananda into Management Practice

https://link.springer.com/chapter/10.1007/978-981-19-1158-3 17




" 1.  Assess the ways of self-directed Learning.
" Unit 3
I. Watch the movie “Ruka hua Faisla”/12 Angry Men on group decision-
making.

2. Reflective essay on group behaviour on “Draupadi Cheer Haran”

3. Identify a firm and analyze how business decisions are made in a particular
situation as Individuals versus a team. Also, state which form is better and why.

4. Understanding Belbin Individual Team Roles

https://belbin,scot/wp-content/uploads /2022 /08 /Belbin-8-SPI-Report-

Sample.pdf.
Unit 4

O 1. Reflective exercise on the concept of leadership in Mahabharata versus
Ramayana.

2. HBR, 2022: How Great Leaders Communicate.

3. (https://hbr.org/2022/11/how-great-leaders-communicate)
https://www.researchgate.net/publication /340607402 LEADERSHIP AND
INNOVATION AT APPLE INC

Unit 5

1. Practice stress management techniques

2. Leading strategic and organizational change at Tata Steel: the role of culture
https://www.cambridge.org/core/books/abs/leading-strategic-
change/leading-strategic-and- grganizational-change-at-tata-gteel-the-role- of-

culture/AEBASAF709A6E343

Learning Outcomes:

O After completing this Course Students will be able to:
1. Describe individual and group behavior in organizational settings.

2. Demonstrate theoretical knowledge of human behavior in human life
setting in management.

3. Judge the lacunae in the system to be able to improve the organization health
and other OB ocutcomes.

4. Formulate a more productive system and high-performance work culture
operating on the principles of OB.




[Subject code-2610000102022003]

VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

Learning Oufcomes: At the end of the course; students shall be able to...

(Foreign Trade)
Semester - II
‘Subject | Principles of Markefing o Semester I
cczoz |4 . ‘Type Major

LO1

Understand basic concepts related to marketing and marketing management.

LO2

Understand various marketing strategies and programs for business organisations.

LO3

Prépare marketing plan of business-organisations:

LO4

Generate awareness of marketing.

Course Content

[Module

Content

Weightage:

I

Introduction to Marketing

25%

o Marketing - Definition, Functions, Importance, Scope,

* Difference between marketing and seilmg,.

¢ Core Concepts of Marketing,

e Philosophies of Marketing: Production, Product, Selling,
Marketing, Social Marketing, Holistic Marketing

» Definition, Functions, Impertance and Scope of Marketing
Management

Y

Matketﬁlg.Mix |

25%

1« Product: Definition, Levels, Product Mix Decisions, Packaging
and Labelling

e DPrice: Definition, Objectives, Factors affecting Pricing
Decisions,

Marketing Mix - II

25%

s Place: Meaning and Concept of Dism'buuon Channel, Types of
Distribution Channel, Factors affecting choice of a distmbutlon
channel, Packaging and its functions, Labelling :

+ Promotion: Definition of Promotion, importance of Promotion,
IMC; and its significance, Meaning, Merits and Demerits of
Promotional mix
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- v Buying Behaviour

25%

s Consumer Buying Behaviour: Meaning, Factors affecting,
Process

e Industrial Buying Behaviourr Meaning, Factors -affecting,
Process

Reference Books:

1. Kotler, P. & Keller, K.L., Marketing Management, Pearson
2, Nargundkar R., Marketing Management

3. Gupta Séema, Digital Marketing, McGraw Hill, 2017 Ie




[Subject code-2610000102033003]

VYEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION (BBA)

(FOREIGN TRADE)

Semester ~ I

Subject

Financial Accounting

Semester

I

CC203

4

Type

Minor

Learning Outcomes:

101

Understand financial accounting and. develbp skill for bookkeeping activity

102

Evaluate techniques in preparing the ﬁnal Accounts of firmis. and companies for the
users of accounting information

LO3

Lear to prepate Cost sheet, Stock Regxstefand”budget for financial Plannmg

LO4

Evaluate cost information for profit and Bréak-even Planning

Course Content

Module

Content

Wéightagea

1

-»

Introduction:of Financial, Cost and Management Accounting:

Definition of Financial, Cost and Management Accounting.
Advantages and Limitation of Finaneia], Cost and
Management Accounting:

Difference between Management accounting with Financial
and cost accounting

10%.

Concepts:of Financial and CostAccounnng.

Accounting cycle, Double Entry BookKeeping System:

Preparation of Journal and Subsidiary books (Purchase Book,

Sales book, Purchase Return Book & Sales Retum Book)
Three Columnar Cashbook (Numeric), Ledger and Trial
Balance (Brief Concept)

Financidl Statement of Company-as per company act.2013
(Only Format)

Stock Register (Numeric based on: First In First Out Method,
Last In First Out Method, Weighted Average Method)

35%

Analysis of Financial Statements:

Techniques of Financial StatementAnalysis (Calculation of
Ratios from the given financial statement as per company act
2013)

Liquidity and Solvency Ratiog —Current Ratio, Liquid Ratio,
Proprietary Ratio, Debt — Equity Ratio.

20%
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e Profitability Ratios — Gross Profit Ratio, Net Profit Ratio,
Operating Profit Ratio, Return of Capital Employed Ratio,
Return on Equity Shareholder’s Fund

» Efficiency Ratios — Stock Turnover Ratio, Debtors Ratio,
Creditors Ratio, Operating Ratio

4 Budget and Budgetary Contrel: 20%
+ Meaning of Budget and Budgetary Control,
¢ Preparation of Cash Budget (Numeric),

» Zero Base Budgeting

5 Cost Volume Profit Analysis: 15%
+ Meaning and Significance of Marginal Costing

¢ Break Even Analysis

» Numeric based in Contribution, Profit Volume Ratio, Break

Even Point, Margin of Safety.

Reference Books:

Sr. No. | Book Title Author(s) Publisher

1 Introduction of Accounting T. 8. Grewal Sultan Chand & Co.

2 Principles of Accounting Rupal Gupta ' Sultan‘Chand & Co

3 Modern Accounting Hanif'and Mukhatjee | Tata McGrew Hill .

4 ‘Cost and Management Accounting | M. N. Arora Himalaya Publication |
House. |
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[Subject code-2610000102044003]

VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

(FOREIGN TRADE)
Semester - 11
Subject | Economic and Commercial Geography | Semester 1I
cczos |4 Type MDC

Learning Outcomes: At the end of the course, students shall be able to...

LO1 [The objective of this course is to acquaint the students fo the economic and
commercial situation prevailing in différent natioss of the world with whom India has
trade relations or which could be emerging markets for export and import of goods.

Course Content
Module: | Content _ Weightage
Course Content ' - 100%.

e Physical Geography of  the ‘World-Continents,
Latitudes/Longitudes, Oceans, Trade Routes.
e Economic and Commercial Geography of Important Trading

Nations of
e (a)  Asiaand Australia
e (b) Aftica

s (¢)  Africa - North and South, Canada

« (d  Europe |

e This will include a study of agriculture, forest and mineral
resources, industrial infrastructure, ports and major items of
export and import of different nations of each continent. The
faculty will decide the names of the nations to be studied each
year.

Reference Books:

L. Khanna K.K. and Gupta VK. (2001), Economic and Commercial Geography, Sultanchand & -

Sons, New Delhi.

2. C.B. Mamoria, Economic.and Commercial Geography, Sahitya Bhawan
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3. J.W. Alaxender, Economic Geography, Prantice Hall
4. L1.D. Stamp, Commercial Geography, Longman.

5.  A. Loesch, Economic Location, Yale University.




[Subject Code-2610000102066001]

Emerging Technologies and Applications

O

®

FYBBA Emerging Technologies and
SEMESTER-II | Applications
SEC201

1L:0T:2P

2 Credits

Course Objective:

¢ To provide a comprehensive understanding of emerging technologies such as block
chain, IoT, cloud computing, robotics, AR/VR, etc.

e To explore the applications, implications, and strategic advantages of emerging
technologies in business for competitive advantage.

Contents:

Unit 1: Cloud Computing

Cloud Service Models: Infrastructure as a Service (IaaS), Platform as a Service (PaaS}, Software as a Service
{SaaS), Deployment Models: Public, Private, Hybrid, Cloud-Based Solutions: use of cloud in business (Enterprise
solutions), . Benefits & Challenges of Cloud Computing

Unit 2: Internet of Things (loT) & Industry 4.0

IoT Applications: Smart cities, infrastructure, industrial IoT, manufacturing, Data processing and storage,
Industry 4.0: Concept, automation, smart manufacturing, cyber-physical systems, digital twins.

Unit 3: Blockchain Technology

What is blockchain technology, Basic components of blockchain technology, How decentralization and shared
ledgers work, Applications of Bleckchain Techneology, advantages and disadvantages of Blockchain Technology.

Unit 4: Augmented Reality (AR) and Virtual Reality (VR)

Introduction to AR/VR and differences, AR/VR applications in marketing and Enhancing customer

experience., Technological limitations and advancements.

Practical (Suggestive List):

¢ lands on sessions on utilizing popular cloud platforms for development and
deployment, offering hands-on experience with free tiers and trial accounts.

¢ Hands on sessions on block chain technologies, focusing on the basics
development and deployment of decentralized applications.

Readings:
Text Books (Latest Editions):

1. Emerging Technologies by Errol S. van Engelen

2. Internet of Things by Jeeva Jose, Khanna Book Publishing.

3. Digital Transformation: A Strategic Approach to Leveraging Emerging Technologies,

Anup Maheshwari

4. Virtual & Augmented Reality by Rajiv Chopra, Khanna Book Publishing.




5. Emerging Technologies for Effective Management by Rahul Dubey, Cengage
.~ Publications.

6. IoT Fundamentals: Networking Technologies, Protocols, and Use Cases for the
Internet of Things by David Hanes, Jerome Henry, Rob Barton, Gonzalo Salgueiro and
Patrick Grossetete.

7. Blockchain for Business by Jai Singh Arun, Jerry Cuomo and Nitin Gaur.
8. Block Chain & Crypto Currencies by Anshul Kausik, Khanna Book Publishing.

9. Industry 4.0 Technologies for Business Excellence: Frameworks, Practices, and
Applications by Edited By Shivani Bali, Sugandha Aggarwal, Sunil Sharma.

10. Blockchain, Artificial Intelligence, and the Internet of Things: Possibilities and
Opportunities™ by Pethuru Raj, Ashutosh Kumar Dubey, Abhishek Kumar, Pramod
Singh Rathore.

Readings:

O ® Abdi, S, Kitsara, 1., Hawley, M. S., & de Witte, L. P. (2021). Emerging technologies
and their potential for generating new assistive technologies. Assistive Technology,
33(supl)}, 17-26. https://doi.org/10.1080/10400435.2021.1945704

® Seokbeom Kwon, Xiaoyu Liu, Alan L. Porter, Jan Youtie, Research addressing
emerging technological ideas has greater scientific impact, Research Policy, Volume

48, Issue 9, 2019, 103834, https://doi.org/10.1016/j.respol.2019.103834.

® Philip, J. (2022}, "A perspective on embracing emerging technologies research for
organizational behavior”, Organization Management Journal, Vol. 19 No. 3, pp. 88-
98. https://doi.org/10.1108/0M]-10-2020-1063

/
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Case Studies

1. Software and/or Data: Dilemmas in an Al Research Lab of an Indian IT
Organization, Rajalaxmi Kamath; Vinay \% Reddy,
https: //hbsp.harvard.edu/product/IMB889-PDFE-
ENG?Ntt=emerging%?20technologies

2. Volkswagen Group: Driving Big Business With Big Data, Ning Su; Nagqaash Pirani,
https://hbsp.harvard.edu/product/W1i14007-PDF-

ENG?Ntt=emerging%?20technologies

Course Outcomes:

1. Students will understand foundational knowledge of emerging technologies such
as blockchain, IoT, cloud computing, AR/VR, etc., comprehending their principles,
O components, and functionalities.

2. Students will analyze the practical applications of these technologies in various
business contexts, evaluating how they can optimize operations, enhance
decision-making, and drive innovation.

3. Students will evaluate the strategic implications of adopting emerging
technologies, including potential challenges, risks, and opportunities, to formulate
informed strategies for competitive advantage.

4. Students will develop skills to plan and manage the integration of emerging
technologies into business processes, ensuring alignment with organizational goals
and effective change management.

O
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| VAC201 | Indian Constitution and Business inIndia | 2L:0T:0P | 2 Credits
(Bhartiya Bandharan Bhartiya Vyavsay)

Course Description:

This course offers a unique perspective on the Constitution of India, focusing on its
economic dimensions and impact on business. It delves into the historical and ideological
underpinnings of the Constitution as an economic document, tracing its evolution from
post-colonial economic governance to contemporary debates. Students explore
constitutional battles over land reforms, economic liberalization, and fiscal federalism,
gaining insights into competing economic ideologies and interests. Through case studies
and legal analysis, they examine fundamental rights related to business, fiscal federalism,
and constitutional issues shaping India's economic landscape.

By the end of the course, students will develop a nuanced understanding of the
Constitution's role in shaping economic policies and its implications for business
practices, equipping them with valuable insights for careers in business management and
policy advocacy.

Course Objective(s):

1. Develop an understanding of the Indian Constitution beyond legal and political
lenses, emphasizing its significance for business students.

2. Recognize the importance of comprehending constitutional basics and their impact
on trade, economy, and business practices.

3. Analyze the inclusion of economic justice in the preamble and its implications for
post-colonial economic policies.

4. Explore the legal history of competing claims between economic development and
principles of equity and justice in India.

5. Examine the transition from state-led industrialization to liberalization, highlighting
the constitutional underpinnings of these economic shifts.

6. Investigate the constitutional provisions relevant to business, such as the
fundamental right to practice any profession, occupation, trade, or business as
enshrined in Article 19.

Course Content:

Unit 1: An Economic History of the Constitution of India

Historical understanding of the constitution as an economic document. Understanding
the Preamble, Starting from the land reform cases in the 1950s to the validity of the
bitcoin ban imposed by the RBI; Constitutional design, Legal Regulation and economic
justice




-

Unit 2: Fundamental Rights and Business in India

-

Article 19(1}(g), grants every citizen the right, to practise any profession, or to carry on
any profession, occupation, trade, or business. Like other fundamental rights, this right is
subject to reasonable restrictions impose by the state. This particular provision of the
Constitution has been one of the most severely litigated freedoms. Fundamental Duties.

Unit 3: Fiscal Federalism

Article articles 301 to 307 of the Constitution pertains to Trade, Commerce and
Intercourse within the Territory of India; Challenges associated with fiscal federalism in India
including the vertical fiscal imbalance; Article 280 of the Constitution.

Unit 4: Constitutional battles that shaped the economy

This module will be taught through key case studies that demonstrate the complex and
fascinating overlap between the constitution and business and shall use Saurabh Kirpal’s
bock Fifteen Judgments: Cases that Shaped India’s Financial Landscape as our guide
through this landscape. The case studies include the banning of diesel engine cars,
Telecom regulation and ownership of broadcast media, Demonetisation, Aadhaar, the
lifting of restrictions on dealing in cryptocurrencies

Readings:

References:
® The Oxford Handbook ofthe Indian Constitution, Oxford university press.

Cases

® Rustom Cavasjee Cooper v. Union of India, (1970) 1 SCC 248

® State of Rajasthan v. Mohan Lal Vyas, AIR 1971 SC 2068 (confirmation of a private

monopoly, not a viclation of fundamental right)

#® Mithilesh Gargv. Union of India, (1992) 1 SCC168: AIR 1992 SC 221 (Right to carry

on business, not breached when it is liberalised)

¢ Chintamanrao v. The State of Madhya Pradesh, AIR 1951 SC 118 (scope of

reasonable restrictions in relation to trade and occupation}

@ Cooverjee B. Bharucha v. Excise Commissioner, Ajmer, AIR 1954 SC 220 (the
reasonableness of the restriction imposed may depend upon the nature of the
business and prevailing conditions including public health and morality)

T. B. Ibrahim v. Regional Transport Authority. Tanjore, AIR 1953 SC 79

Harman Singh v. RTA, Calcutta, AIR 1954 SC 190

Dwarka Prasad Laxmi Narain v. State of U.P.,, AIR 1954 SC 224

State of Bombay v. R.M.D. Chamarbaugwala, AIR 1957 SC 699

Parbhani Transport Coop. Society Ltd. v. Regional Transport Authority,
Aurangabad, AIR 1960 SC 801
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[Subject code-2508000703010003]
VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION
(FOREIGN TRADE)
Semester - I11
Subject | Global Business Environment Semester It
Credits | 4 Type Major
CC301
Program Specific Outcomes:

At the end of the course, students shall be able to...

PSO1

Evaluate macro and micro environmental factors, assess environmental changes, and

apply strategic management concepts for business decision-making.

PSO2

Equipped to analyze political, economic, social, and technological influences and

evaluate how cominercial policies shape global business environments.

PSO3

Understand the issues, benefits, and mechanisms such as joint ventures, FDI, and

globalization strategies used by multinational corporations.

PSO4

Gain insights into global market planning, financial trends, the balance of payments,
currency systems, and the role of technology transfer in international trade.

Course Content

Module

Content

Weightage

I

Business Environment

20%

Macro and Micro Environment, Environmental Change;
Techniques for Environmental Analysis; Strategic Management:
Concept and Process

1I

Global Environment

20%

Political and Economic Environment, Social and Technological
Environment, Commercial Policies of Governments

IIX

Challenges of Multinational Organizations

20%

Problems and Benefits; Joint Ventures, Liberalization and
Globalization, Foreign Direct Investment.

v

Glabalization

20%

Emergence of Global Marketing, Business Planning and Marketing
Strategy, Environment Approach, Marketing Segmentation on a
Global Scale

International Financial Markets

20%

Trends in World Trade and Problems of Developing Countries,
Balance of Payment, Euro Currency, Transfer of Technology.
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Reference Books:

1. Aswathappa, K. (2000). Essentials of Business Environment, Himalaya Publishing, New
Delhi.

2. Cherunilam, F. (1999). Business Environment, Himalaya Publishing House, 8th Ed., New
Delhi.

3. Chopra R K., Business Environment.

4. Aswathappa, K. Legal Environment of Business.

5. TIFT, Government Grading in India and France.

6. Sherlekar, S.A. Marketing Segmentation.
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[Subject code-2508000703020003]

VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

BACHELOR OF BUSINESS ADMINISTRATION

(FOREIGN TRADE)
Semester - I
Subject | Global Marketing Management Semester 1
Credits | 4 Type Major
CC302 N

Program Specific Outcomes:

At the end of the course, students shall be able to...

PSO1 | Understand the fundamentals and environment of international marketing, including
cultural, legal, and economic factors that influence global marketing decisions.

PSO2 | Apply key international marketing strategies including product planning, pricing,
promotion, and distribution in foreign markets.

PSO3 | Analyze the institutional, regulatory, and logistical frameworks governing
international trade and export-import operations.

PSO4 | Evaluate emerging trends in global markets and develop insights into cross-border
consumer behavior and technological influences on international marketing.

Course Content

Module | Content Weightage
1 International Marketing 20%
Nature, Scope, and Importance of International Marketing
Domestic vs International Marketing
* International Marketing Environment: Cultural, Political,
Legal, Technological, and Economic Environment
s Factors Affecting International Business Decisions
11 International Market Entry Strategies 20%
» Modes of Entry: Exporting, Licensing, Franchising, Joint
Ventures, Wholly Owned Subsidiaries
e Entry Strategy Selection Criteria
s Risk Analysis and Management in International Markets
s Role of Government and Promotional Agencies in Export
Promotion (e.g., ECGC, EXIM Bank, DGFT)
» (Case Studies on Market Entry
1101 Challenges of Multinational Organizations 20%
¢ Product Planning for International Markets
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Branding and Packaging for Global Markets

Intemational Pricing Strategies: Factors, Dumping, Transfer
Pricing

International Distribution Channels and Logistics
International Promotion Tools: Advertising, Sales
Promotion, Personal Selling, Public Relations

v Foreign Trade Policy

20%

Overview of India’s Foreign Trade Policy (FTP)
Payment Methods in International Trade (LCs, Drafts,
SWIFT, etc.)

Role of WTO and Trade Blocs (SAFTA, EU, ASEAN)

v International Financial Markets

20%

E-commerce and Digital Platforms in International
Marketing

International Consumer Behaviour: Cultural influences on
buyer behaviour (Hofstede’s dimensions), Global vs local
consumer preferences (standardization vs customization)
Green Marketing and Sustainability in Global Trade

Global Branding and Country-of-Origin Effect: Importance
of COO in consumer Perception, Global Brand Positioning
Strategies

Case Studies: Success and Failure in International Markets
(IKEA, Patanjali, Amul, etc.)

Reference Books:

1. Cateora, P., Gilly, M., & Graham, J. (2016). International Marketing. McGraw Hill

Education,

2. Keegan, W. J., & Green, M. C. (2020). Global Marketing. Pearson.
3. Varshney, R. L., & Bhattacharya, B. (2017). International Marketing Management.
Sultan Chand & Sons.

4. Francis Cherunilam — International Marketing (Himalaya Publishing House)

5. Government websites like DGFT, EXIM Bank, WTO, etc

H
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VEERNARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

(FOREIGN TRADE)
Semester - 111
Subject | International Trade Theory Semester I
Credits | 4 Type Major
CC303 '

Program Specific Outcomes:

At the end of the course, students shall be able to...

PSO1 | Understand the fundamental concepts, scope, and significance of international trade
in a globalized economy.

PSO2 | Analyze classical and modern theories of international trade and their practical
relevance in today’s context.

PSO3 | Evaluate the role of trade policies, tariffs, quotas, and economic integration in shaping
global trade,.

PS04 | Develop awareness of institutional frameworks, balance of payments, and challenges
faced by developing economies in international trade.

Course Content

Module

Content

Weightage

I

Introduction to International Trade

20%

Meaning, Nature, and Importancé of International Trade
Distinction between Internal and International Trade

Gains from Trade and Their Measurement

Interdependence of Nations and Comparative Cost
Advantage

e Importance of International Trade for Developing Countries

Theories of International Trade

20%

Classical Theories:
e Adam Smith’s Absolute Cost Advantage Theory
e David Ricarde’s Comparative Cost Theory
Neo-Classical Theories:
o Heckscher-Ohlin Theory
e Factor-Price Equalization
Criticisms and Limitations of Classical Theories

III

Meodern Development in Trade Theory

20%
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Intra-Industry Trade

o Product Life Cycle Theory
e Strategic Trade Theory
¢ Krugman’s New Trade Theory
e Relevance of Modern Theories in the Context of WTO
v Trade Policies and Economic Integration 20%

¢ Free Trade vs Protectionism
e Tariffs and Non-Tariff Barriers
» Trade Policy Instruments and Their Impact

Customs Unions, Common Markets, and Economic Unions
» Role of Trade Blocs (EU, SAFTA, ASEAN, NAFTA)

v Balance of Payment and Contemporary Issues 20%

e Structure and Components of Balance of Payments

¢ Disequilibrium in BOP: Causes and Remedies

« Role of IMF and World Bank in Trade Stabilization

« Trade Deficits, Surpluses, and Their Implications

O « Current Challenges in International Trade: Currency Wars,
Geopolitical Tensions, WTO Disputes

Reference Books:

1. Salvatore, D. — International Economics (Wiley)

2. Paul Krugman & Maurice Obstfeld — International Economics: Theory and Policy
(Pearson)

Bo Sodersten — International Economics

H.G. Mannur — International Economics (Vikas Publishing)

Indian Government and WTO websites (DGFT, RBI, IMF, WTO)

'’

/

kW




~le S0 uifun ay|sa J0s 4

, Q:'NW [Subject code-2408000703040001] T TpEe
Veer Narmad South Gujarat University

Bachelor of Business Administration Semester 3

. MDC - Business Statistics

Course Type Mulfidisciplinary:Course (MDC) CC304
ConrgerTitle Business Statistics

Credit 4 "

Teaching per'Week: 4-Hours

Review'/ Reviston Jone, 2024

‘Minfmim weeks/ | 15 (Lectures; Guest Lectires, Case:Study, Presentations,

Semester(Pedaogy) Group Assignments)
Mediumof Tnstruction | English
‘ « To ptovide: ‘students: with basic: unde;sta:cmg with the
PirposEoT Course: basm concepts of statfsties and 5. {JPPJIG&{&QHS i
 SHIPOSE 0l Lourse bisiness

& Tormgke stidents Tamiliae with. vardogs measuressof
'cenkahanifenngm dispersion.

Gourse:Objeciive. s To acqnamr stidenits With, applicability of vadous

' hhsmessproblém& sind their suiution u‘smgvstahstxcs,

& Toexplaitithestudentswith basics ofidas snalysis:

¥ | Thestudents:-will beablets...
. undﬂmtan& evnluﬁbnufﬁmﬁsncs Aind How itcontribiitey

to'salufion of bysiness-related problems withstatistical |
prodedurelimd; mhmque&.

* applythecunceptsafhﬂsmﬁsssmnsutsmthmrmh
pzqmctmxk,,xns&uﬁsj;”“ )b Sehesters.

- unéer:;tand‘ vanaus, dxsmhutmns cf the- daw and Its

ComrsgDuteome:

- get smang&'uundatzﬁnfcrdmmdanﬂyncg

- Course Content
Unit.1 Introduction toBusiness Statistics(Theory). {13%)
- BneinStaryof’Etahshm Meamﬂgandrﬁ&ﬁmﬁnnsmf Business Statisfics, Scopesof
Business Sta{:sﬁcs,ﬁp'phcahun&omusmess&ahsmsi
= Typesof Data: Qualitativemnd Qoantitdtive, ‘Primary.and Secondary; Discrete:and

Continvous
i = meﬂp&snfgrﬁph&an&charm.“”f inystatistics,
Unit2 Measnresnf;CentmlTemIency’&,msmrsim ' B0%)
Messures.of Central Tendency:

& Congept;] Beﬁm‘hons, ﬁﬁgantagesmdlammﬁms,

»  Practical Problems on Mean, Median; Mode of Ungrouped data aswell-as Grouped
data

Meisures of Dispersion:
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» Concept, Definitions, Advantages-and Limitations,

. Range,r Quamie Deviation, Mean. Bevmtmn, Standari Deviation (Merits, Demerits
‘ and Practical Examples of Gmuped and Ungrouped Data)

» Coefficient of Variation and is uses. practical-examples

Unit 3: Correlation and Regression (25%)
Correlation "
o Meading, Definition, Types, Diftérence between Correlation ani Causation,
Properties of Correldtion,
& Practical Examples on’Karl Pearson’s Method, Rank C.’arreiauon
Linear Rzgressinn
o Meaning, Definitfon, Uses, Limitations; Differencs between comelationsnd
Regression, Properties ofl{egrﬁssmn, LeastSquare method of FiﬂmgBest Jine;
Buasic Understandivig of Cocfficient §f defermination (_R-}

- A

» Practical Examples of Linear Regressmn

Uiif4y TestingioT Hypathesis. 3056}
G‘umepiualﬂ”mlersiandmg {Theory):
3 Hﬁpmhhse& Null and Altermative, Parinleri& Statistic, Process @f Hy}:mﬁcsm
Testing, Saripling Distribution, Type 1 &I Erors, Confidence Intervals, Leveliol
Slgmﬁcanc% Actegtaucbkegmn, -

TwT
‘e 'I‘egtfof Single Mean, Testof Difference betweeintwo means (Independént sample),
Paired:samplet
ﬁhl”-chuafe Test:
" TéstofIndependence of Attributes {2x3" Table: anIy),
Analysis: MVarInnw
s (Onie Wiy & Tio Way ANOVA,

-

Suggestedkeaﬁin@
i Staﬁst{caIMeﬁmdS'S P Gupts, S. Chand8 ﬂn., New Delhi

Z.. Mithernatical Statisticst S, €. Guptd, S. Cﬁm&&ﬁm, New Delhi
}4: BusinessiStafisics: KenBlack, Wﬂey?nﬁblrcaﬁm
4. BuSinessiStatistics: LK. Sharing; Vikes Publication:Houst:
' 5. CompleteBusiness Statistics: AmirD. Aczel, Tats McGraw Hill
G BusinessStatisticss'S PGupta & MPGusts, Silltan Chiind & Sosis

*




SN
-gr)‘ - ¥ 2’2 oyt .Q@f

m NG AER
{:Q ﬁi& m-mwglgﬁ g-e‘h‘“'m-mmw"

[Subject code-2508000703070002]

VEER NARMAD SOUTH GUJARAT UNI

'VAC : SEM -3 (Indian Economics and Business Model-I)
AY 202526 | VAC30L

Credit: 2 (30:BOURS)

Course Content:
UNIT 1 History of Indinn E¢anomy Thought

AnéientFoundationuFEconomies , Eeonomife: Theughtin'Context fromy Dliarmashesteis, Shukednili
Wahabharats, and Arthashastrs,

UNIT 2 Introdustion of Indian Economic and Business Model

£

Kﬂ”ﬂ?ﬂs thougtit: ;Mnhashastm,

itily omit thqughts in’ Global GEP
I &Cqmta!!sﬁfﬁm! Commutalism

Black mm:y a m Heaven.

Suggested Readings:

*Kutagasabapithly *Indizn Models of Econmiy, Birsitessand Managenient™, Third Editden; Prentice
HallIndin Lid., Delik

* Lot gud Storicsy Garid Praknshiani {31 Oefober 020); Garnda Prafashan Put. Ltd,
¥ Dwivedi DN, Essentils of Busiress: Economics, Vikas Publications; Latest Edition.
* liidia Unitiie By Peof, R Visidyaonthan, Westlting id: Publication
*Ecotionic:Sutms by Prof. Satsh'Y: Deodhar, IMA;Books series

* BlackMoney Tax Heaven by R Vaidyanathin, Westland Jid. Priblication
WebResources: o '
;ﬂgaﬁs;twmm Anandijit, Eeonomic Mideting, Analysis and?

olicy for Sustainability, {61 Global, Liatest

¥ Grngnly Anirban; Redefining Governance, pubhshnﬁbyl’mbhat rakas)
A Valdymathon R, India Uninearporited JCFAL B0 L ates

Edition.
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Yeer Narmad South Gujarat University
Bachelor of Business Adniinistration -Semester 3

CourseTitle ENGLISH COMMUNICATION:SKILLS -1 AEC301

CoursgOutcomes: -

£61: Idénﬁfy deviantuse of English both irwritten and spoken:forms and undérstand the itnportanceof
writing in-academic life _

€02: Reorgahizeand correct therrorsiofusagéto w
spell ingand grammar

c03~ Assesstheirowiabilitytoimprove the: ‘competencedn usingthe language:

- €04y Understand and, Appratiate English spoken by peaple from diffetant: reg:nns; #ind read
6% mdegendentily unfamiliartextswith comprehension '
€05 Use language forspeaking with cunﬁdence:iqan intenxglﬁleran&acceptab] Fanner
€06 Uriderstand meﬁnpqmncaafmdmgfarﬁfean& ‘develop.an ititerestiorréading

Nel e e T e Lconte. s .a;

tite simple sentences without commititngerrors.of

[Ualtss Gramm:-zréﬁntmduqﬁqntothe,serxteuce structur;e T ERgIS

: {Grammarvintreauction toaracles

| Grammarsintroduction fo:parts of speedh;

4 pEramhar common-errors ‘

{Unit:2 | Listentng:Skills:introduction to the linportanceotlisteninesialls 6
Listening:Skills: types of listeriing—informational, ciitlcal; empathautﬁstening '

| :lastenmgﬁfﬁﬂs*pmhlemsaﬂmtan‘ingto unfamiliavdislects .

Josiies g?eﬁgﬁg; SKills: aspects of pronunciation, fteodiiction to vowsls, consonants and 5

phthiongs, |

‘ SpéahngSIdl!;s'"ﬂlféntz‘ﬁnfspéﬁfdﬁgﬁﬁtéllf’g’ihﬂitﬁ?h%ﬁéﬁﬁiﬁgﬁ'

ﬁ ReaﬁmgSMﬂsﬁnmﬁuemon tmreaﬁmg*skﬂ]s,types’afm- narvative, desciiptive, ig '
{ gxtrapolative, :
Reading skillszessential skills:for reading, r:omprehenstan—decaafng:;ﬂuanq;.vum’bnrm
redspning:and hackgraundknawledge v

5
loatts :g;:g:;%:hﬂs* introdictionitos widting: skiﬂs, cohesionand: coherencezexpansion ofgiveri |4
"Writtawgﬁkﬁts* reorganizingjombledsentétitégintoa: cohmnt‘para praph,para graph

18
Compusition:: introduction to. letter wiitingfypes of”}etters, nptices: cmrtplaiht@ ‘
appreciation, conveyingympathies. ¥

READINGS;

I
1,0XFORD. ?,R&G’ECE GRAMMAR bg mxwm PWOOD; OXEORD UNIVERSITY PRESS
DIAN STUDENTS by BALASUBRAMANTAN, LAKSHMI

3,@3{1::{13 gmvmcmnwnmsm’mammym ENGLISH by DEUTER, M ET:AL {/OXEORD:
IVERSITY PRESS
mmmnmmmma USAGE AND.COMPOSIFION by TOCKOE, M.L,AE. SUBRAMANTAM, BR..
SUBRAMANIAM, ORIENT BLACK SWAN *
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[Subject code-2508000704010003]

VEERNARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

(FOREIGN TRADE)
Semester - IV
Subject | Export Import Policy and Authorities | Semester v
Credits | 4 Type Major
CC401

Program Specific Outcomes:

At the end of the course, students shall be able to...

PSO1

Demonstrate comprehensive knowledge of India’s Export-Import Policy, including
its historical evolution, current framework, and implications for international trade.

PSO2

Explain and interpret the procedures and legal formalities involved in Export-Import

Licensing in accordance with Government regulations.

PSO3

Identify and describe the roles and responsibilities of key Government Authorities
involved in export-import regulation, such as the Department of Commerce,

CCI&E, and related advisory bodies.

PSO4

Evaluate the functions of various Commodity Organizations and institutions like
Export Promotion Councils, FIEOQ, EXIM Bank, and others in facilitating

international trade.

Course Content

Module

Content

Weightage

I

Export-Import Policy

20%

e Historical Review and Current Export-Import Policy of the
Govt. of India and its Implications.

II

Export-Import Licensing

20%

* Policy and Procedure

I

Government Authorities

20%

¢ Department of Commerce, CCI&E, Cabinet Committee,
Board of Zonal Advisory Committee, State Govt, Liaison
Officers.

v

Commodity Organizations

20%

e Export Promotion Councils, Commodity Boards, TDA,

STC, MMTC etc.

ECGC, Trade Fair Authority, FIEQ, EXIM Bank, DGCI&S,

Other Committees and Agencies

20%
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e Drawback Committee, Freight Investigation Bureau,
Railway Freight Committee, RBI, Customs and Central
Excise Department, Central Warehousing Corporation

Reference Books:

1. Varshney, R. L and Bhattacharya, (1996) International Marketing Management: An Indian
Perspective. New Delhi, Nineth Edition. Sultan Chand and Sons,

2. Rathore, B.S. and Rathore, J.S. (1997). Export Marketing. New Delhi, Himalaya Publishing
House.

3. Verma, M.L. (1988). Foreign Trade Management in India. New Delhi, Vikas Publishing
House Pvt. Lid.
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[Subject code-2508000704020003]

VEERNARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

(FOREIGN TRADE)
Semester - IV
Subject | Import Management Semester v
Credits | 4 Type Major
CC402

Program Specific Outcomes:

At the end of the course, students shall be able to...

PSO1 | Evaluate import requirements and plan procurement by identifying sources of
supply, gathering relevant information, and applying analytical tools.

PSO2 | Interpret and implement import procedures, regulations, and documentation required
for effective international trade compliance.

PSO3 | Manage procurement processes through global tendering, negotiation, contracting,
and clearance activities under various trade agreements.

PSO4 | Analyze logistics and risk factors in import operations, including transport selection,
cost-benefit analysis, and exposure to transactional risks.

Course Content

Module | Content Weightage
1 Import Planning 20%
» Determining Import Requirement, Deterring the services of

supply, Sources of Information, Computation, and analysis.
1| Import Procedure and Documentation 20%
¢ Import Regulation and Policy, Procedures and
Documentation,
11 Import Procurement 20%
¢ Global Tendering, Negotiated Procurement and Long- Term
Contracting, Import Negotiations, Purchase Contract,
Custom-Clearance, Import Under Counter Trade.
v Import Logistic 20%
» Choice of Transport, Cost-Benefits Analysis,
A\ Risk Management 20%
e Transportation and Transactional Exposure Risks, Insurance
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Reference Books:

1. Verma, M.L. (1988). Foreign Trade Management in India. New Delhi, Vikas Publishing
House Pvt. Ltd.

2. Varshney, R. L. and Bhattacharya, (1996). International Marketing Management: An Indian
Prespective. New Delhi, Nineth Edition. Sultan Chand and Sons.

3. Jain, N.X. (2001). How to Import. New Delhi, A Nabhi Publication.
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[Subject code-2508000704030003]

VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

(FOREIGN TRADE)
Semester - IV
Subject | Export Procedure and Documentation | Semester \Y
Credits | 4 Type Major
CC403

Program Specific Qutcomes:

At the end of the course, students shall be able to...

PSO1

Understand the significance of different types of export documents including trade,
regulatory, and foreign documents and their role in facilitating international trade.

PSO2

Identify and classify various export documents such as master, principal, and

auxiliary documents, and apply methods like the One-Run Method for

documentation efficiency.

PSO3

Describe and execute the steps involved in the export procedure in accordance with

the latest EXIM policies and practices for procedural simplification.

PSO4

Interpret and process banking-related export documents such as bills of lading,
letters of credit, and insurance papers required for securing payments and claiming

export assistance.

. Course Content

Module

Content

Weightage

I

Significance of Export Documents

25%

* Type of Documents, Trade Documents, Regulatory
Documents, Export Assistance, Documents, Foreign
Documents

11

Export Documents

25%

e Master Documents, One-Run Method, Principal Documents,
Auxiliary Documents

11

Export Procedure

25%

e Steps of Export Procedure, New EXIM Policy, and
Simplification of Export Procedure

Banking Procedure of Export Documents

25%

o Bill of Lading, Bill of Exchange, Certificate of origin,
Marine Insurance Policy, Letter of Credit, GR-1 Form,
Documents for Claiming Export Assistance and Insurance

Claims
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Reference Books:
1. Handbook or Export Procedure, Ministry of Commerce, Govt. of India.
2. Standard Export Documents, Federation of India Export Organizations.

3. Rathore, B.S. and Rathore, J.S. ( 1997). Export Marketing. New Delhi, Himalaya Publishing
House.

4. Jain, N.K. (2001). How to Export. New Delhi, A Nabhi Publication.
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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

(FOREIGN TRADE)
Semester - IV
Subject | Foreign Trade Information System Semester v
Credits { 4 Type Minor
CC404

Program Specific Outcomes:

At the end of the course, students shall be able to...

(MIS) in business operations and decision-making,

PSO1 | Explain the categories, objectives, and roles of Management Information Systems

Information Systems.

PSO2 | Design and evaluate MIS applications in the fields of marketing, finance, HR, and
foreign trade, including the use of Decision Support Systems and Export

PSO3 | Analyze the implementation challenges of MIS, including cost-benefit
considerations, and propose solutions for effective integration in organizations.

future of foreign trade operations.

PSO4 | Assess the role of office automation and emerging trends in MIS that influence the

Course Content

Contents

Weightage

1.Introduction to Vartous Categories of Management Information Systems,
Objective and Role of MIS.

2. Planning and Designing of MIS Systems in Relation to Marketing,
Finance, Personnel and Foreign Trade: Decision Support System and Export
System.

3. Problem of Implementation of MIS Systems - Cost - Benefit Analysis of
MIS.

4. Office Automation.

5. Future Trends in MIS Relating to Forcign Trade.

100%

Reference Books:

1. Anthony, and Govindarajan, R. N. Management Control System

2. Laudon & Laudon, Management Information System, Tata McGraw-Hill publication.
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[Subject Code-2608000704070002]
VEER NARMAD SOUTH GUJARAT UNIVERSITY

VAC : SEM -4 (Indian Economics and Business Model-II)

VAC401

AY 202526
Credit:2
Course Content:

Unit 12 Historyof Sectorfal Cantribution in India (Present Vs, Past)
Agricultare: Ancient Tndia,
Maifacturing;, Mmantlndta,
Education m;fndm.
anmcss ininﬁm
n’hal?ns?ﬁnn of Indin

.lndfnnnnsinnss Muodel : based on 10:points Formuls
FamllyBase,
High Lovel cfs;mnga
Self:-Employmeit,
Highly Enimpmneumt?ﬁamrei
Non-corporate Ssctorasthe Core:of the. Ecnnnmyﬁ,
Community Orfentation snd Hi’g}lar Sacial Copital,
Faith.axit:Relationship.n Economic Affdts,

A Society-driven Eeonomy,
D, ‘.by’ﬁomws and Valies,
Project Repoit :format

Suggested Readings:

sE4d, belh:

* Lotusnd Stones; Ganyda Praknshant (31 Gttober 2020} Garda Prakashan Pyt Lad,
* Divivedi DN, Essentialsof Businiéss Econontics, Vikss Publications, Latest Edition!

* Jridin Uninic by Prof R Vaidyasathan, Westlaid Iid, Pelilication’

* Economic Sufras by Prof: Satish Y. Deodfiar, 1IMA. Bocks sedies

* Black Money Tax Heaven by R Vaidyanathan, Wistimé . Publication
Web Résourdess

(30HOURS)

eient", Third Eidition, Preditics:

“* Gogwiani Anndafit; Econoriie Modelng, Atialyéls, ind Policy for Sustaiinbility, 16T Global, Latest

Edifion.
*Ganguly Anirban, Redefining Governance, published by Prabhat Prakasha, Latest Edition.

*Vitidyanathan R., India Unincorporated, ICFAT BubKs, Litest Editica.
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y Veer Narmad South Gujarat University
Bachelor of Business Administration Semester 4

Course Title ADVANCED ENGLISHCOMMUNICATION SKILLS{MEL-II} | AEC401

=

Course Outcomes:

€0%: Read and understand longer pleces.of discourse: independently
Coz:: Read anth campare two-texts forevaluating fhem,
COR:Summarises textfor“théheneﬁtofpeers orallyorin writing
£04: Wz:itaa reviewofatextread fnracademmpnqnas&un pleasure
£0S: Understand the purpose:and process of commt ameaunn

FEBENG L oy

Uit ﬁeadingtextsufdifferenﬁgenresrand OEVarying, I“engﬁl
-| Different siratesiesof comprehension:

fi% Readingand interpretingnen:linguistictext

b Reaﬂingaudunderstandmgﬁnmmplet&t&xt&{c oze-ofvaryinglengths andigaps;
'distorted texks) -

| Enie2 Analysing atnpi"c foran essayoraréport

| Editingthie drafts dfrived atdnd prepariigtheinal draft .

- “{{Re-draftapiece oftexbwith-a different per“sjzés:ﬁue“ (Manipnraho‘n exercwé]
|iSimmarisea;picce’of prose:orpoetry ' :

i

{ RiH | Dsing phrases idioms and punctuation appropriately
|ntraduction to:communication —principles afid process
"Types of communication ~verbal andnon-verbal

£

Unit4 1 Identifyingand overcoming problenis'of communication
[Cemmunicativecompetenice:
. i.ﬁmss-cu}mi_comnnicamn

»

L2

T
A m&ﬂ:

:L Baﬁeg,ﬁtephemf’a‘ﬁ%) ;Academic Writing. London-and New York, Routledge:
ofEnglish; Delhi Universiw &ﬁﬂ&).ﬁlueﬁcy in English Partil, New Delki, OUP
F{1981) Déveloping Reading Skills: &' Pa:acncalﬁuidexm ‘Reading Skills, NewYork, CUP

y 'iﬁedgé,j " &(ztinsg, Writing London, O0P :
5, Kiiiar, ”"'”t?an&nﬁdﬁs New Delhy, OUP

‘0 La ﬂ} Htemtureanéﬁanguage?gachfng: f.“a'a.nﬁ::mj:lgﬁzr Cﬂ?
Nnt;tall,;ﬁtl&%) Teaﬂxingaeadmg Skillsdna ForeignLanguage. London, Macmillan
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